The Rapid Evolution of

From Chick’n Tenders to plant-based Mylk, consumers are spoiled for
choice when it comes to meat and dairy alternatives.

Plant-Based
Alternatives

Eating for health and the environment is a movement that has been
underway for quite some time, with tremendous growth for the
alternatives market on the horizon.
Here is a look at the most notable milestones of the past two
decades, contributing to the evolution of this growing market.

2002

Quorn enters the North
American market

2003

The brand was first
launched in 1985 in the
UK by Marlow Foods.

2009

Beyond Meat
is founded

2011

Impossible Foods
is founded

2016

2014

Sophie's Kitchen, a
disruptive plant-based
seafood alternatives
company is founded

Pinnacle Foods
buys Gardein for
$154 million

The first plant-based egg
substitute is created by
San Francisco based
startup JUST Egg

2019

Plant-based food
producer Gardein
launches

“Bleeding” ingredient
(Soy leghemoglobin)
gets FDA approval

Takes a 5% stake in Beyond Meat
The conventional meat producer went
on to sell its total stake of 6.52% in
2019, the same year it launched its
own line of meat alternatives.

2017

2018

Nestlé acquires plant-based
food producer Sweet Earth

Conagra buys Pinnacle
Foods for $10.9 billion

Beyond Meat becomes
the first plant-based
manufacturer to go public
The company’s stock price
rose to as much as $138.95
within its first 5 months on
the market.

Impossible Foods launches
the Impossible Burger

Cargill enters plant-based market
The world's largest privately
held company created its own
private-label plant-based beef
patties and chicken nuggets.

2021

2020

Funding for alternative proteins
increased to over $2 billion
from just $271 million in 2020

Plant-based meat sales
grew 152% compared to
2019 while plant-based
dairy increased by 86%

Alternative seafood
companies raised $116 million
in investment capital in the
first 6 months of 2021.
Retailers become front and center

New report predicts
plant-based food will
reach $143 billion by
2030, and grow 100-fold
to $1.4 trillion by 2050

Lower GHG
emissions

Lowers
cholesterol

Growing Awareness
of Plant-Based Beneﬁts
Consumers are becoming more knowledgeable
of the benefits of eating a plant-based diet
when compared to conventional meat products.

Canada's one-stop shop for plant-based
products announces ambitious plan to
open third brick and mortar store after
just five years in business.

Less water
and land use

Environment

Health
Lowers
cardiovascular risks

Reduces reliance
on more resource-intensive
production processes

Lower in
saturated fat

Interested in investing in the fastest growing
plant-based alternatives brands?

The one-stop
shop for quality
plant-based
alternatives.

Billy Goat Brands (CSE: GOAT) ("GOAT") is a unique platform that
gives investors access to a diverse selection of health-conscious,
sustainability-focused and ESG-driven companies participating in
the ocean economy, such as:

Learn more about GOAT
and investing in the next
generation of food now.
C SE: G OAT
billygoatbrands .com

Sources: Food Dive, Mother Jones, GFI,
CB Insights, Veg News, Stanford Medicine

Plant-Based Alternatives
5 ways They Beneﬁt the Planet
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